The Twentieth and Twenty-first Centuries can be considered as most noteworthy in the growth of technology enabled communication.
Everything in the world of computer technology these days seems to be prefaced with the letter 'e'. Apparently, a golden letter to those with the skills to master technology of the e-world .
Research has been carried out on number of aspects of communication like ICT tools, role of technology in teaching, business communication and correspondence; but no pointed research has been carried out in the area that the researcher has chosen. It has remained to a large extent untouched. Therefore, the researcher intends to inquire into and critically examine analysis the present topic in detail.
Research methodology

Sampling Frame and Data Collection Procedure
Primary data needed for the study were collected through questionnaires issued to 670 respondents, who constitute the sample for the study. They represented a wide spectrum of Government university, private university, private college, aided college and government college. Sample consists of respondents to different faculties.
Convenience sampling was adopted considering the availability and approachability of respondents for the purpose of data collection efforts.
A total of 670 questionnaires were issued through personal contacts, after obtaining official permission from educational institutions and through the assistance obtained from many respondents. Completed questionnaires received were 628, which represent 94% of response rate but only 600 questionnaires were used, remaining 28 questionnaires were discarded because of incomplete answers or partially filled defective responses, as they are not useful for statistical purposes. 
Pretesting and Pilot Study
The present study was conducted through a structured questionnaire. To understand the communicability of the questionnaire and content validity, as would be perceived clearly by the impact of social media and e-communication on the younger generation -a study with reference to higher education students in Chennai city, Preliminary survey was conducted. A draft questionnaire was given to educationalist belonging to different institutions in Chennai and also given to academicians in the field of commerce and management, to obtain their views on the design and dimensions considered for the study.
On the basis of the comments received from academicians and social media executives, revisions were made to make the language more communicable. It also resulted in deletion and addition of some dimensions. The structure was also improved. 
Analyses of Demographic Characteristics of
Respondents: The above ANOVA analysis indicates that 
Findings and Conclusions
The results show that: 
